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YEU TO THUAN LOI TRONG THUC THI EVFTA
ADVANTAGEOUS FACTORS IN EVFTA IMPLEMETATION

Viét Nam va EU co6 tinh bo sung cao vé co cau mat hang va
gan nhu khong co tinh canh tranh

Vietnam and the EU have a highly complementary product structure, almost without direct competition

Cam két cat giam thué quan sau
(EU x04 bo ngay twong duwong 70,3% kim ngach xuat khau ctia Viét Nam sang EU
va 99,7% sau 7 nam)
High commitments of tariff elimination

(The EU committed to eliminate tariffs for 70.3% of Vietnam's export turnover to the EU
at entry into force of the EVFTA and for 99.7% after 7 years)

Cac doanh nghi¢p da dan thich nghi, tan dung dugc nhitng vu dai thué quan cua Hiép dinh
Businesses have gradually adapted to take advantage of EVFTA tariff preferences




Sau 2 nam thuc th1 EVFTA
(tir 01/8/2020 dén 31/07/2022)

Thuong mai song phuong Viet Nam - EU
dat nhiéu két qua tich cuc

After two years of the EVFTA

implementation
(from August 1, 2020 to July 31, 2022)

Bilateral trade between Vietnam and the EU
achieved many positive results



TONG KIM NGACH XUAT NHAP KHAU VOI EU
TOTAL IMPORT AND EXPORT TURNOVER WITH THE EU

Kim ngach xuat nhip khau véi EU

T éng Import and Export turnover with the EU
: Nam trudc
‘tI'u’O’IlgA Previous year ° 48,9 t}} USD
blnh quan (8/1 9_7/20) USD 48.9 billion
12%/ nam —
u ?
Average First year * 54,7 ty USD
growth 8/20-7/21 USD 54.7 billion
12%/year

Nam thu hai
Second year ° 61,4 t}?/ USD

(8/21-7/22) USD 61.4 billion




XUAT KHAU, NHAP KHAU GHI NHAN TANG TRUONG SAU 2 NAM
GROWTH OF IMPORT AND EXPORT AFRER 2 YEARS

32.5
16,1% [
28
_

2 nam trudc 2 nam thuec thi 2 nam trudc 2 nam thuec thi

EVFTA EVFTA EVFTA EVFTA
2 years before 2-year implementation of 2 years before 2-year implementation

EVFTA implementation , . the EVFTA EVFTA imp]cmcntation Of'ghe EVFTA

Kim ngach xuat khau Viét Nam Kim ngach nhap khau cua Vi¢t
sang EU (ty USD) Nam tir EU (ty USD)

Vietnam’s export turnover to the EU (USD billion) Vietnam’s import turnover from the EU (USD billion)



CAC MAT HANG XUAT KHAU TANG MANH SANG EU

PRODUCTS WITH STRONG EXPORT GROWTH TO THE EU

GIAY DEP @ MAYMOC,THIETBI 75 HANG DET MAY

FOOTWEAR MACHINERY AND EQUIPMENT GARMENT AND TEXTILE
Xuat khau dat 8,95 ty USD, Xuat kh3u dat 8,34 ty Xudt khau dat 7,2 ty USD,
tang 7,7% so v4i 2 nam USD, tang 82,3% so vGi 2 tang 8,3% so voi 2 nam
trudc EVFTA nam trudc EVFTA truGC EVFTA
Exports reached USD 8.95 billion, Exports reached USD 8.34 billion, .EXPOVtS. reached USD 7.2 billion,
increasing by 7.7% compared to 2 years increasing by 82.3% compared to 2 years increasing by 8.3% compared to 2 years
before the EVFTA before the EVFTA before the EVFTA

© SAT THEP > HANG THUY SAN MAY ANH, MAY QUAY

" IRON AND STEEL SEAFOOD PHIM, LINH KIEN
Xut khau dat 3,15 tj Xuat khau dat 2,23 ty CAI\iI'ERAS: COMPONENT.SA
USD, ting 739% so vdi 2 USD, tang 17,1% so véi 2 Xuat khau dat 176 trieu USD,
nSm truéc EVETA nam trudc EVFTA tang 260% so vai 2 nam trucc

Exports reached USD 2.23 billion, EVFTA

Exports reached 3.15 billion USD,
increasing by 739% compared to 2 years
before the EVFTA

increasing by 17.1% compared to 2 years Exports reached USD 176 million, increasing by
before the EVFTA 260% compared to 2 years before the EVFTA



XUAT KHAU MQT SO MAT HANG MOI TANG MANH

STRONG EXPORT GROWTH OF SOME NEW PRODUCTS

Tang trén 50% _<

Increasing by more than 50%

° Méy él’lh, méy quay phlm va linh klén/ Cameras, components
® GE}O; san phém méy tre, cO1 tham/ Rice; rattan products, sedge mats

o Sat thép, kim lOal thlI(‘)’Ilg khac/ 1ron and steel, other common metals

Tang trong khoang
25% dén 50%

Increasing by 25%-50%

Tang trong khoang
15% dén 25%

Increasing by 15%-25%

° Méy méC, thiét bl, dung Cu, phu tl‘ll’lg/ machinery, equipment, tools and spare parts

» Hang thuy san/ seafood
® He‘mg rau qllél/ Vegetables and fruits

« Day dién va day cap di€n/ cables




. @

CAP GIAY CHUNG NHAN XUAT XU EUR.1 SAU 2 NAM
ISSUANCE OF CERTIFICATE OF ORIGIN (EUR.1) AFTER 2 YEARS




Cap giay chirng nhan xuat xir EUR.1 sau 2 nam
Issuance of Certificate of Origin (EUR.1) after 2 years

Thi truong: da dang hon, khong chi & cac nude cod cang bién, trung tam phan phoi.
Cac thi truong c6 kim ngach stir dung C/O cao 1a Bi, buc, Ha Lan, Phap,..
Markets: more diversified, not only to countries with seaports and distribution centers.
Markets with high percentage of turnover using C/O are Belgium, Germany, Netherlands, France, etc.

Cac mit hang cap C/O trén 300 trieu USD:
(Hang thuy san; vali, tai xach; chat déo, hang dét may)

Products granted C/O of more than USD 300 million:
(Seafood; suitcases, handbags; plastics, garments and textiles)

Sau hon 2 nam rudi thuc thi EVFTA, Giay dép 1a mat hang c6 gia tri cAp C/O cao nhét

After more than 2 and a half years of EVTA implementation, Footwear is the product with the highest C/O value




Panh gia két qua thue thi tir goc dd xuat khau so sanh véi cac FTA khac

Evaluation of implementation results of the EVFTA compared to other FTAs from an export perspective

Vé ting truéng xuat khau sau khi thue thi

Regarding export growth after implementation

- EVFTA: sau 2 nam tang 18,6% so v&i
cung ky;

EVFTA: after 2 years, an increase of 18.6% compared to the
same period;

- CPTPP: sau 2 nam tang 13% so v61 cung
ky (06 nudc thanh vién phé chuan)

CPTPP: after 2 years, an increase of 13% compared to the same
period (06 member countries ratified it)

Vé sir dung wu dai theo cam két ciia
Hiép dinh

Regarding utilization of preferences under Agreements
Nim 2021, ty 16 C/O mau EUR.1 1a
20,2% kim ngach xuat khau, gan tuong
duong ty 1& C/O mau AK (24,6%), mau
VK (26,3%) va cao hon so v&i mau
CPTPP (6,3%), mau VJ (7,7%),...

In 2021, the percentage of using C/O EUR.1 form is 20.2% of
export turnover, almost equivalent to the percentage of using
C/O AK form (24.6%), VK (26.3%) and higher than CPTPP
form (6.3%), VJ form (7.7%),...
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C6 thé khiang dinh viéc EVFTA ¢
hi¢u luc tur thang 8 nam 2020 da gé
phian thic diy xuat khau ciia Viét

Nam sang cac thi truong doi tac

It can be affirmed that the EVFTA taking effect from
August 2020 has contributed to promoting Vietnam's
exports to partner markets.
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Bai hoc kinh nghiém
Lessons

Dam phan cam két mé ctra thi truong sau, rong
Negotiating commitments to open market deeply and widely

Sdm hoan thanh cac thu tuc can thiét dé Qudc hoi phé chuan
Quickly complete the necessary procedures for the National Assembly's approval

Xay dung du thao Thong tu quy tic xuat Xt trude
Drafting the Circular on Rules of Origin in advance

Tuyén truyén, pho bién ngay tir nhitng ngay dau ky két

Propagating and disseminating from the first days of signing

Su chu dong cua doanh nghiép
Proactivity of businesses
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KICH BAN TANG TRUONG MOT SO MAT HANG CHU LUC
SCENARIOS FOR GROWTH OF SOME KEY PRODUCTS

San pham dét may tiém ning
Potential textile products
> Ao Jacket, quan dai cac loai va 4o thun (7 thang
dau nam 2022, 3 san pham nay chiém 57,9% xuat
khau dét may cua Viét Nam sang EU).

Jackets, pants and T-shirts (first 7 months of 2022, these three products
accounted for 57.9% of Vietnam's textile and garment exports to the EU).

> Quan 4o thé thao: hau dich Covid-19, phong trao
thé thao ¢ EU dién ra s61 dong do nguoi dan nhan
thirc 10 dugc sy quan trong cua stre khoe.

Sportswear: after the Covid-19 pandemic, sports movements in the EU took
place vibrantly because people were well aware of the importance of health.

» Vaynit

Dress
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KICH BAN TANG TRUONG MOT SO MAT HANG CHU LUC
SCENARIOS FOR GROWTH OF SOME KEY PRODUCTS

San pham giay dép
Footwear products
> Nhu cau nhap khau tir EU ting manh trong thoi
gian qua, nhap khau giay dép cac loai cua EU trong
5 thang dau nam 2022 tir thi truong ngoai khoi ting
36,2% so vo1 cung ky nam 2021.

Import demand from the EU has increased sharply in recent years, EU’s
footwear imports of all kinds in the first 5 months of 2022 from foreign
markets increased by 36.2% compared to the same period in 2021.

> Cac ching loai gidy dép xuat khau tot sang EU c6:
giay thé thao mu dét, giay mi da,va giay mi cao su
hodc nhua.

Categories of footwear with good export growth to the EU: woven uppers,
leather uppers, and rubber or plastic uppers.




KICH BAN TANG TRUONG MOT SO MAT HANG CHU LUC
SCENARIOS FOR GROWTH OF SOME KEY PRODUCTS

» DO noi that phong khach va phong an va mit hang ghé
khung g6 la 2 madt hang chinh EU nhap khau.
Living room and dining room furniture and wooden frame chairs are two
groups of products imported mainly by the EU

»  Xu hudng ting nhap khau d6 noi that phong ngu, do noi
that nha bép, do ndi that van phong
An increase trend in the import of bedroom furniture, kitchen furniture,
office furniture

» Tong luong han ngach 80.000 tin
gao/nam.
Total quota: 80,000 tons of rice per year.

» Tung budce xay dung duoc hinh anh gao

va vi thé trén thi truong gao EU
Gradually building the brand of rice and its position
in the EU rice market
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KICH BAN TANG TRUONG MOT SO MAT HANG CHU LUC
SCENARIOS FOR GROWTH OF SOME KEY PRODUCTS

Thi phan cua Viét Nam méi chiém 1% nhap
khau cua EU

Vietnam's market share only accounts for 1% of EU imports

San pham qua nhi¢t do1 thé manh nhu: 61, xoai,

mang cut, sau riéng, chudi, dua hau, dua,...
Main tropical fruits: guava, mango, mangosteen, durian, banana,
watermelon, coconut, ...

» Mait hang chu lyc: tom su, tom chan tréng
dong lanh, ca ngu,...

Main products: black tiger shrimp, frozen white leg shrimp,
tuna, etc

> Céc mat hang c6 loi thé thué wu dai: muyc,
bach tudc, hau, so di¢p, bao ngu,...

Goods with advantages from tariff preferences: squid, octopus,
oysters, scallops, abalone, etc.
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NHUNG KHO KHAN, THACH THUC, PIEM NGHEN

DIFFICULTIES, CHALLENGES

Do1 hoi dap ung tiéu
chuan vé lao dong, vé
mo1 truong...

Requirement to meet labor and
environmental standards, etc.

but gay chuoi cung tng
Supply chain disruption

Dép tmg quy tac xuat XU EU la thi truong ti€u
deé dugc hudng cam két dung rat quan tam dén
uu dai theo Hiép dinh thuong hi¢u

Meeting ROO to enjoy tariff EU market is highly concerned
preferences under the Agreement about brands

Ngudn lao dong tay
nghé cao

High-skilled workers
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NHUNG VIEC CAN LAM: CHINH PHU, BO, NGANH
WHAT MUST BE DONE: GOVERNMENT, MINISTRIES

Tang cuong hi¢u qué cong tac

thuc thi hlep dinh; xay dung, stra Thong tin, truyén thong vé Nang cao nang luc canh tranh
d6i nhitng van ban phap luat lién EVFTA chuyén sau, theo nganh, cho doanh nghiép vtra, nho va
quan linh vuc si€éu nho

Increasing efficiency in implementation Propaganda about the EVFTA in in- Improving competitiveness of
of the agreement; drafting and amending depth ways, by sectors, fields small, medium and micro enterprises

relevant legal documents

Pay manh dau tu san xuat
nguyén phu liu dap ing quy
tac xuat xu

Promoting investment in production of
raw materials to meet rules of origin

Tiét glam chi ph1 ngoai san
xuat, nhat 1a cac chi phi
logistics

Reducing costs outside of
production, especially logistics costs
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NHUNG LUU Y VOI DOANH NGHIEP
NOTES FOR BUSINESSES

Co ché wu dai thué quan/ Mechanism of tariff preference

(2 nam dau lya chon GSP hoac EVFTA va ap dung quy tic
xuat x{r trong (mg; 5 nim tiép theo chi st dung quy tic xuat
xit EVFTA)

(First 2 years: choosing GSP or EVFTA and applying corresponding rules of
origin; next 5 years: only using EVFTA rules of origin)

Chl'l’llg nhz’jn Xuat Xw/ Certificate of Origin

Doanh nghiép duoc tuy chimg nhan xuat xa véi 16
hang ¢6 tri gia khong vuot qua 6.000 EUR. Khi thye
hién can bao cdo 1én eCoSys trong 3 ngay

Businesses can self-certify origin for consignments with the total value
not exceeding 6.000 euros. In these cases, it should be reported to
eCoSys within 3 days
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NHUNG VIEC CAN LAM: DOANH NGHIEP
WHAT MUST BE DONE: BUSINESSES

Xay dung ké hoach phat trién thi trudng ctia doanh nghiép cho ting san pham
vao thi truong EU

Developing a market development strategy for each product to export to the EU market

‘ . . N 4 J4 J4 N e ° A A A
} Téang cuong cap nhat thong tin thi trudng, chinh sach, cac tai liéu Bo Cong
IMPORT =

Thuong cung cap
“T Regularly updating market information, policies and documents provided by the MOIT

Xuc tién thuong mai, dinh vi thuong hi¢u, da dang hoa kénh tham nhap vao thi
truong EU

Trade promotion, brand positioning, diversification of channels to penetrate the EU market




Cam on da ling nghe!

Thanks for listening!

Cl}C Xuat llh@p khau/ Import and Export Department
B@ Cﬁng Thuwo ng/ Ministry of Industry and Trade
Email: xnk-thcs@moit.gov.vn
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